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Centre for Sustainable
Finance Innovation

The Centre for Sustainable Finance Innovation (CSFI) was established in 2022 to
spearhead top-notch research and practical education on two main themes:
sustainable finance and financial innovations. Its vision is to forge a solid strategic
alliance among academia, policymakers, and finance practitioners. The foundations
of CSFI are built upon three pillars of Research, Practice and Education.

CSFI aims to create and promote knowledge of financial innovation and sustainable
finance and the connection between the two. Taking an evidence-based and
interdisciplinary approach, we harness cutting-edge financial technologies to tackle
world-scale challenges and revolutionize local and global finance.
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| Introduction

As many Chinese start to resume overseas travels from the beginning of 2023
following a nearly three-year COVID-19 disruption, the study on Chinese outbound
tourism is of great interest to many.

We surveyed 500 Chinese consumers who plan to travel abroad within the
upcoming 12 months to understand Chinese outbound tourists' attitudes,
preferences and trends in 2023.

We included previously understudied topics such as digital technology adoption
and mobile payment usage. The findings highlight digital technologies' significant
role in Chinese tourists’ travel experiences.

The results provide valuable insights into the preferences and behaviour of Chinese
travellers, shedding light on their reliance on digital technologies and mobile
payments while exploring foreign countries. We hope these insights are helpful for
businesses and destinations looking to cater to the needs and expectations of this
influential group of travellers.

Presented below is a glimpse into the key findings, with the full report available to
download from our website.
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| Highlights

« Post-COVID Chinese travellers demonstrate a resilient eagerness to embark on
overseas journeys, undeterred by health and economic considerations.

« The top three outbound destinations include Southeast Asia, Europe and HK
SAR/Macao SAR.

- Chinese travellers rank destination safety, unique scenery and being friendly to
the Chinese as the top three destination considerations.

« They expressed an enthusiastic passion for food and genuine affection for
nature when it comes to travel.

- Chinese travellers of all ages embrace digital technology in travel planning and
prefer mobile payments, with an overwhelming 84% hoping to use mobile
payments.

. Chinese tourists are bringing mobile payments to places they enjoy going as
the inclination towards Chinese mobile payment services (Alipay, etc.) and
expectations towards their acceptantance are clear. Local merchants keen on
luring Chinese tourists may need to gear up for Chinese mobile payment and
consider offering other value-added services tailored for Chinese tourists.

« China’s first-tier cities and high-income groups represent lucrative outbound
tourist markets.

« Chinese tourists prefer personalised services such as Chinese shopping guides
(83%) and exclusive offers for them. They long to travel abroad, yet also want
to feel at home when travelling in terms of the language and payment choices
(84%).
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| Key Findings

Longing to travel again after COVID-19

People in our survey said they love to travel, with nearly 90% agreeing that "travel broadens
my horizons" and "l can learn a lot from travelling". They also showed a tendency towards
revenge travel consumption, with 87% agreeing that they looked forward to overseas travel
after COVID-19.

“Travel broaden my horizons” “l can learn a lot from travelling”
100% 100%
91 91 93 93 % @ 91 - &7
88
75% Somewhat 5% Somewhat
agree agree
50% 50%
Strongly
agree
25%
25% Strongly
agree
0% 0%
Total 21-29 30-39 40-49 50 Total 21-29 30-39 40-49
“I'm so looking forward to an overseas trip “I want to take a break from the stressful
after 3 years of COVID-19 restrictions” life of the past couple of years”
100% 100%
87 87 91 89 91
% . 88 90
75% 75% 2
Somewhat
agree
Somewhat
50% 50% agree
25%
Strongly
agree Strongly
agree
0%

Total 21-29 30-39 40-49 Total 21-29 30-39 40-49
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| Key Findings

Where do they want to go, and what are they looking for?

South East Asia, Europe and HK/Macao are the hottest destinations. Safety and unique
sceneries rank as top considerations for destination choices.

As various safety issues have remained or become more notable in some regions, "safety of
the destination” outweighs all other essential factors when considering where to go. The
second important factor is the uniqueness of sceneries. Chinese people care about how they
are treated when overseas, with “whether local people are friendly to Chinese” listed as the
third top consideration.

Top Overseas Travel Destinations Destination Considerations

58% Safety of the destination

South Asia

68%

Unique sceneries

64%

Europe i .
The local people are friendly to the Chinese

HK & Macau Cultural richness/diversity

Easy to obtain visa

Oceania
The reputation/popularity of sceneries

~
3
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North America Price

Language
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Latin America
Distance (prefer shorter distance)

Africa Adoption of digital payment

0% 20% 40% 60% 0

X
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a
X

50% 75%

Chinese travellers carry their love of food overseas, with an overwhelming 86% agreeing
that good food is an important part of the travel experience. Across all age groups, people
like to stay “close to nature” when travelling (89%).

“Good food is an important part “I like to stay close to nature when
of my travel experience” | travel overseas”

.Strongly agree . Somewhat agree Others
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| Key Findings

High technology adoptions

Consistent with other studies|[1], our research shows accelerated technology adoption and
digital payments across all age groups, including older groups. Chinese travellers use
digital technology for various services such as booking tickets and hotels (87%), searching
for restaurants (73%), planning places to visit (69%) and buying local tickets (62%).

“Which digital technology do you use before and during your overseas travel?”

Book flight tickets and accommodations 87%

Search for good food

Read travel review sites

I ¢

Buy local tickets

Mobile payment such as Alipay

Rent a car

Book a taxi

NI

Digital tax refund 20%

BQI

0 25% 50% 75% 100%

Regarding payment, mobile payments (Alipay, etc., 84%) and bank cards (80%) are our
participants' most popular payment methods when travelling. This finding echoes the World
Bank report[1] that 82% of Chinese made digital payments in 2021, with a significant leap
during the pandemic.

“Which payment methods do you plan to use when you pay for overseas travel?”

I 1%
I 14%
Cheque and bank wire [ 16%
5%
8%
0% 25% 50% 75% 100%
® Total ® Age 21 - 29 ® Age 30-39 Age 40-49 @ Age 50+

[1] E.g.,COVID-19 drives global surge in use of digital payments. (2022, June 29). World Bank.
https://www.worldbank.org/en/news/press-release/2022/06/29/covid-19-drives-global-surge-in-use-of-digital-payments
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| Key Findings

High technology adoptions

Chinese consumers spearhead digital payments globally[2] and help boost digital payment
acceptance across Southeast Asia and beyond. This influence is driven by the significance of
Chinese travellers for the global tourism industry, coupled with their strong inclination
towards digital payment methods. Consumers like mobile payments for their transparent
and favourable exchange rates (60%), discounts and other value-added services offered
(60%), expense tracking facilitation (56%), and safety and convenience over cash (55%).

“Why do you use mobile payments when overseas?”

Transparent and favourable exchange rates | 54%
Discounts and functions (e.g. buy tickets) | 57%
Easy to track expenses | 0%
Don't worry about cash being stolen . 51%

Facilitate AA payments N 15%
24%
A irrn

0% 25% 50% 75%

@ Total ® Age 21-29 @® Age 30-39 Age 40-49 @ Age 50+

“I like to post travel
photos/videos to social media

36%

” 31%

71% of participants like to share
travel posts on social media,
including the older group of 50+.

40% 41%

AGE 21 - 29 AGE 30 - 39
71

23% 21%

44% 47%

.Strongly agree . Somewhat agree Others
AGE 40 - 49 AGE > 50

[2] Digital payment report 2023, Statista. https://www.statista.com/study/41122/fintech-report-digital-payments/
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| Key Findings

Big cities and high-income groups are lucrative markets

Income by city tiers

Tier 2 and others

134 Total .
BJ, SHH, GZH
199 BJ, SHH, GZH -
New Tier 1 .
Tier 2+
0% 25% 50% 75% 100%
New Tier 1
167 @® <100K RMB @© 100-300K RMB 300-500K RMB @ +500K RMB

First-tier cities are the leading force for overseas travel: Big threes (Beijing, Shanghai,
Guangzhou) & other first-tier cities (mainly capital cities in developed provinces) are still the
main markets for overseas travel, accounting for 73% of participants in our survey.
Meanwhile, more people earn higher incomes in these first-tier cities.
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| Key Findings

The Family Ties and Chinese Identity

A quarter (25%) of our participants plan to travel with parents, with the 30-39 age group the
most likely.

Travellers care about their Chinese identities: "Whether local people are friendly to Chinese"
is ranked as the 3rd most crucial consideration in destination choices.

Chinese travellers prefer "local" services, including Chinese mobile payment services such
as Alipay (84%), Chinese shopping guides (83%), and exclusive offers for Chinese tourists
(74%). Language and payment choices are perceived as gestures of being friendly to
Chinese and part of the outstanding customer service (95%), as these offerings make
Chinese feel more at home, and digital technologies have made life much more convenient.

“Which services do you hope overseas merchants can provide?”

ez
I ¢
Accept Alipay, WeChat and other mobile payments [ ss%

81%
80%

I
R '
Chinese shopping guides and signages ) 65%

86%

Customised discounts for Chinese mobile payment users [ e 79%
67%
77%

I
I 5
Faciltate tax refund | 7%

51%
60%
0% 25% 50% 75% 100%
@® Total ® Age 21 - 29 ® Age 30-39 Age 40-49 Age 50+
"Do you think overseas merchants that accept “Will you be more willing to travel if
mobile payments are more customer-friendly there is a higher acceptance of
and provide better services?" Chinese mobile payments?”
No No
24 31

5%

6%

95%

Yes Yes
476 469
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Key Findings

Growing Environmental Awareness

“I'm concerned about the “I'm willing to pay a bit more for
worsening environment.” greener products/services.”

.Strongly agree . Somewhat agree Others
Chinese consumers are showing greater environmental awareness, with 74% of consumers

strongly or somewhat agreeing that the worsening environment and rising temperatures
are worrisome. 67% of consumers are willing to pay more for greener products or services.

.
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| Methodology

A total of 500 participants were recruited via online channels/panels through a
large research house. The Institutional Review Board of Nanyang Business
School approved the research.
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Contact Us

Prof Simba, Xin CHANG

Co-Director

Centre for Sustainable Finance Innovation
Tel: (65) 6790 4807

Email: Changxin@ntu.edu.sg

Assoc Prof Cindy, Xin DENG

Co-Director

Centre for Sustainable Finance Innovation
Tel: (65) 6790 4718

Email: xin.deng@ntu.edu.sg

We thank Darren Wong, Xixi Wang and Nur Masturah Binte Abdul Malik for their support to this project.

The full report is available for download from our centre’s website at

https://www.ntu.edu.sg/csfi.
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