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Job Description

1. Position Identification

Department Sales and Marketing
Position Title Marketing Officer/Executive
Position Level C / Senior Officer

Direct Reporting Marketing Manager

2. Position Summary

We are looking for a talented and highly organised individual to join Vulcan Shield Global as a Marketing
Officer/Executive, to developing marketing strategies and campaigns for products and services for
Alumina Continuous Fibre Products. The Marketing Officer/Executive will be responsible implementing our
marketing strategy across both digital and fraditional marketing channels, manages projects and activities
aimed at maximizing company profit.

3. General Responsibilities

Marketing and Brand Strategy
e Developing and implementing effective marketing strategies and objectives.
e Monitor market frends, analysis consumer markets activities to identify opportunities.
e Researching target audience by demographics, pinpointing their needs and adapting
campaigns accordingly.
Performing marketing research to identify to assess current tfrends and brand awareness.
Organize and implement market research to produce relevant marketing information.
Creating marketing campaigns to promote the products and services of the company.
Exploring various advertising opportunities through digital marketing.
Writing and proofreading copy across all digital channels including social media, website,
newsletter, and press releases.
Develop company brochures and related marketing materials and literature.
e Liaising with internal and external teams including design team, sales team and senior
management
e Develop new marketing initiatives such as social media, events, or crossover collaborations to
strengthen engagement with target audience.
e Monitor corporate branding applications across the projects’ marketing materials to deliver
quality corporate brand image consistently.
e |dentifies and support product improvements or new products by remaining current on industry
frends, market activities, and competitors.
e Building and maintaining a CRM database with sales team.
e Building and maintaining key relationships with clients, agencies and vendors

Reporting and Analysis
¢ Oversee all marketing activities, take metrics and performance reports.
e Developing digital marketing monthly reports.
e Preparing marketing budget and financial strategies according to the organization’s goals
e Reporting on campaign performance to senior managers and external stakeholders

4. Job Experience & Requirements

Education
Diploma, bachelor's or master’'s degree in marketing or materials science and/or material engineering a

Nov 2012 template Page 1



olOsSAL PTe. LTo.

”Hg vuLCAN SHISLD

related field.

Experience

Excellent communication, interpersonal skills, and the ability to collaborate with cross-functional teams.
Excellent knowledge of MS Office

Hands-on experience with CRM software is a plus.

Thorough understanding of marketing techniques

Self-starter who can work with little supervision.

Goal-oriented with the ability to track and achieve KPIs.

Ability o manage multiple projects simultaneously and meet deadlines.

Mobility /Travel

Yes, when business requires.

Language
Good spoken and written English and Mandrin.
Competency Description of competency (possible to use competency catalogue)

Requirements

Communication Skills | Able to communicate effectively and confidently with employees and other
and Customer Service | internal stakeholders. Possess a mindset to provide excellent customer service to
all external clients.

Sales Knowledge Strong understanding of marketing principles, strategies, and tactics

VSG Values Is committed to VSG values for driving best work culture in the feam.

Nov 2012 template Page 2



vuLCcAN shiELD
olLOsBAL PTe. LTD.

ERATHBN

5. ERALRHI

i B I
BRAL A FR ELRga
WAL 2% 51 C/ EH
HE®RE P E A AT

6. HRAEE

WATIEAE FH— LA i B A AL A N, I Vulcan Shield Global, {HAEHHERL R/ PATHE, N
B SLLT YT i X7 AR S5 M) T 08 B SRS S 3. T I B 8/ PUT B ST EE B T AR S T B R IE
SEREFATTH T3 B A s, B B B AR i KA A FIAE A T H S S

7. BRF

T 37 5 0 o
o I IS RO T E A AR E AR
WIS, TS E TS, ARGl .
G U NI R ES a4 /) I R T IR0 SN NP o VAT 3= R/ B
BEAT T VRWE, VAL 2 i S A S R 44 T
MEUFIHETTIAI I, AR E S .
QI E M s, HE AR AR SS -
WS EHIRRETELZ
TEFTA B IRIE, B A . Wl o E TR [ A b 4 5 IR SR
il 2 24 W) FMERIAR S8 B A LA SR -
AR AMREIAAE, AR FIBA . S B AT 2R R
HER TS E B2 E, WAk aZ R iEsh ks 5 1E, Unss S B AR S2 A 53] .
T E A ATRE B R SRR DUR DR A A% 3 e o R A Al T R
o S HE RIS AN ES CRM A
© S5E5 BN A O R .

wE 55
o BT TSE RS, TR SR
o HERCTE WA B
o MARALZUE AR B TSN 55 S
IR R R AN AN S A DS TR E I B S

I T e
#E

AT B ERR SR/ SR b R TR BR A TR LB 0 SCOE Lm0, ol 935 2 B %
%%

6 R B 95, Bl 5 B R A & 1

IR A RS

B PO R IR SRR A2 00 R — MR35

XTI 5 R R

B RIS, R RIS K A

DU B S, B B RIS R b

Nov 2012 template Page 3




olOsSAL PTe. LTo.

qu vuLcAan SHISELD

HE % ) I 27 2 22 AN I H R 2 Bk H 3.

A7/ AT

Al 5 5 B

HE

PSR R VI 0.

RAER Re/ S (AT DLBEFRE T B 30

VTR PR | R D LA I A R R O 17 AL EL R ROV TR a5 0% F Je D
BRSO

AT AR REE RN AR A A TR

VSG e B TBAT VSG OMEM, AN T HER R EE AR S

Nov 2012 template Page 4



