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Could an
app cure
your skin
condition?

ERMATOLOGISTS could be forgiven for
feeling a little uneasy at the moment.
EBarely a week goes by without a new skin-
care app promising to do everything from
giving advice on spots to telling vou how
long to spend in the sun, with some even offering

to track your moles.

Becauszin the digital world, whatewsr your skin issue, there’s

an app for that.

The LiCreal proup is at the forefront of this movement, thanks
in no small part to its in-house tech incubator, which helps
start-up companies by giving them office space, advice and
traiming. The cosmetics piant has been responsible for innova-

tions inchuding SpotScan [spot-
soan.com), an Zpp that analyses
selfizs, then offers a suggested
skincare regime.

It also developesd My Skin
Track UV, a sensor that works
with an app to track your expo-
sure to UV, suggesis the best
sun protection products for you,
and reminds you to reapply
them (£60, ]

Soon to be launched is My Elon
Track pH, which tracks how
acidic or alkaline your skin is
and, you pusssedit, recommends
a sldncars regime to help.

Guive Balooch, whe runs the
tech incubator, says: ‘Apps like
this can help the consumer get
the right product — or supgest
that they see a specialist if an
over-the-counter regime isn't
poing to be suitable”

In theory, it's great but thess
apps are marksting tools.
They're not poing to recommend
a rival product, even if it might
be hetter for your skin.

The same is true of the Olay
Slon Advisor app which assesses
your ‘skin age’ and recommends
a regpime of (obviously) Olay
products. Tou could argus that
it's the same as walking into a
department store — you don't
expect the Clinigue counter to
recommend Elemis products.

‘Many of thess apps are clearly
a2 marketing tool for brands®
savs consultant dermatolopist,
Alems Granite, ‘But that doesn't
mean that they can't alsc be
helpful to the individual. ¥ou
just hawes to keep that in mamnd
and capitalise on the useful
information they give you’

There is 3 shghtly more wommy-
ing aspect to technelogy like
this though, especially when it
comes to apps that look at skin
diseass. While they might not be
used to sell you products, they
may not necessarily be giving
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you the best adwvice either. Last
wear researchers at the Univer-
sity of Birmingham raissd con-
cerns that skin cancer apps have
not been tested enough.

They felt that while apps have
the potential to encourage early
diapnosis and intervention,
there’s no real research to show
that they are safe and effective.

Similar concerns were raised
this year about apps claiming to
help users manage sczema.

STULDY of 93 appsin

the Eritish Journal

of Dermatology this

ear found 34 per

cent contained information

that was not consistent with

international pudelines on how
to treat eczema.

‘Crur research shows that there
is al variance in the gualil
of Ecazleﬁa apps,’ said Ajgocnag
Professor Josip Car of Nanyang
Technological University in Sin-
papore, one of study’'s authors.

To date, the best puidance the
British Association of Derma-
tologists can give is that “app
developers should label the
sources of their information’ and
make use of NICE guodslines.

Broadly spealing, don't let an
app replace common sense. If
Fou're going pink in the sumn,
seek the shade; if you skin feels
tight after using a product, don't
reapply it; and if you're worrisd
about a mole, see your doctor —
whatever the app says.
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